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McAllen Overview

Fifty years ago, the Rio Grande Valley of South Texas was a rural, agriculture-based economy characterized by sporadic growth. Today, the area is being
transformed into a major international trade area by developing first-rate commercial, retail, office, industrial, medical, retirement and educational facilities.
The promotion of international and retail trade, tourism and manufacturing is among the most successful along the U.S.-Mexico Border.

The Rio Grande Valley includes the four southern-most counties in Texas: Cameron, Hidalgo, Starr and Willacy. It is in the geographic center of the region
most recently termed the Rioplex, which includes the four Rio Grande Valley counties and the Northern Mexico border cities between Matamoros and
Ciudad Mier.

The principal cities of McAllen, Brownsville and Harlingen combine to form the northern half of the Rioplex and are among the most rapidly growing
region in ArTh1erica. In fact, the McAllen-Edinburg-Mission MSA ranked 4™ fastest growing MSA in the U.S. between 1990 and 2000. From 2000 and 2006
it ranked 10"

The 2008 Census places the population of the RGV at 1,194,819 million, a 63.4% increase over 1990.
Put simply, thilargR@ennigestgtes.pul ati on

The southern half of the Rioplex includes the Mexico border cites of Matamoros, Rio Bravo and Reynosa, which contribute at least another 3.0 million to
t he r egi onThs bripgetpeuotalgpdpulation of this bi-national, bicultural, bilingual, international metropolitan area to 3.9 million or more: the
Rioplex is larger than 25 states.

Statistics vary according to source, but all agree that Hispanics represent from 83% to 87% of the Rio Grande Valley population; Rio Grande Valley
residents under 35 years of age make up between 50% and 60%. The population, although diverse, is defined by two dominant demographic criteria:
Hispanic and young.



McAllen...the Jewel in the Valley Crown!

McAllen is indeed the "Jewel in the Valley Crown." This is not to imply the other Valley communities are not doing well. It is just apparent that McAllen,
economically, is running like a finely tuned engine. Consider these facts:

The McAllen, Mission, Edinburg MSA and Reynosa, Mexico comprise a dynamic community with a combined population of 1.7 million. During the past
two decades, this area has made bold advances, with unprecedented growth in both population and industrial attraction.

The McAllen MSA is rated:
*One of the Fastest Growing Metros in the State of Texas
Forbes listed McAllen as one of the top ten best cities for recession recovery in a 2009 article.
*The McAllen MSA ranked 7th overall out of the 200 best performing U.S. metropolitan areas in the nation, and 1st in high technology sector
growth in 2008
«3" Lowest Cost of Living
*CNNMoney recognized McAllen among its Best Places to Launch a Small Business in 2009. McAllen was ranked 16th among Mid-Size Cities and
23rd overall for Small Business Growth.
*McAllen s t ot al popul ation is 15th among Tex a $Srdiothd State i total Retatl Salestper r a n k

household and per capita.
(Source: U.S. Census Bureau 2008, Milken Best Performing Cities Index 2008)

Reynosa Metro:

e Fastest Growing City in the State of Tamaulipas

e Top 5 Fastest Growing Cities in Mexico

e Reynosa's Maquiladora Industry is recognized nationally for <con
5. 7% Annual Popul ation Growth Rate

(Source: INEGI, Department of Labor-Mexico, State of Tamaulipas)

Mc Al l en is represented by 40 of America’'s top 100 r e nsdniMcAllenfkeynodlor e t
Included among them are: AT&T, Bissel, Black & Decker, BMW, Delco, Drexel Meyer, Eaton, Emerson, GE, Johnson Controls, Nokia, R. R. Donnelley &
Sons, Panasonic, Siemens, Sony, Symbol, TRW, West Bend and Whirlpool.

It is an undisputed fact that McAllen is the retail center of South Texas and Northern Mexico, drawing from a consumer base of over 10 million people
within a 200-mile radius. In the bi-national metropolitan area, McAllen retailers serve an immediate market population of 1.8 million.

The Texas Comptroller tracks the Top 20 Cities in Texas on a regular basis. Retail salestaxc ol | ect i ons provide the cleare
sales phenomenon. The table below presents the top 20 Cities in Texas in terms of the Sales Tax Collections for 2008. It also presents the most recent

Census population estimates for 2008. By dividing Sales Tax collections by Population, the Sales Tax Per Capita is revealed. However, by including per

capita income, number of households and total retail sales in each city, a whole new set of conclusions can be made?.

1 Texas Comptroller, US Census Estimates 2008, Nai Site Right and NAI Rio Grande



While McAllen is 19th in Per capita Income, 15th in the number of Households, 14th in Population, and 11th in Sales Tax Collections, among the top 20
cities on the Comptrollers list, McAllen is ranked:

« 6" in total Retail Sales Per Household ($ 82,819)

« 5" in Retails Sales Per Capita ($ 27,496)

« 3" in Per Capita Sales Tax Collections ($349)

In 2008 the City of McAllen achieved over $3.57 Billion in total retail sales.

This represents 46% of all retail sales in Hidalgo County and 103% of all retail sales in Cameron County
According to the US Census Bureau, in 2008 McAllen had only 17.9% of Hidalgo County population,
Mc Al | en’ s 8setaibsales were follov2zsO O

47.4% of Motor Vehicle and Parts Dealers,

59.7% of Furniture and Home Furnishings Stores,

78.4% of Electronic and Appliance Stores,

29.9% of Building Material and Garden Equipment and Supplies Dealers,

25.4% of Food and Beverage Stores,

39.1% of Health and Personal Care Stores,

20.5% of Gasoline Stations,

66.5% of Clothing and Clothing Accessories stores,

73.6% of Sporting Goods, Hobby, Book, and Music Stores,

53.1% of General Merchandise Stores.
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McAllen is the retail center of South Texas and Northern Mexico, drawing from a consumer base of over 8.2 million people. This sector has become the
driving f orce i n McAIll en’s economy, gr owi n §3.58billsoh aadgmgpéoying 2vy of thedwdrkboroe.v er t he

The McAllen area has also been successful in attracting a number of call centers as a result of a young and trainable workforce. A few of the call centers are
Converges, T-Mobile, Merkafon, Hotel.com and Ticketmaster.

In Hidalgo County, cross-border cargo and vehicular traffic have increased 345% and 36.4% r especti vely since BBREB3tbegin
1,015,554 cargo trucks in 2008 and from 10.92 million to 14.9 million automobiles. US/Mexico trade crossing the international bridge in Hidalgo County

increased from $5.0 billion in 1994, pre-NAFTA, to $12.56 billion in 2000 and $19.9 billion in 2006. From 1995-2006 the Rio Grande Valley share of

NAFTA trade increased 168% from $11.1 billion to $31.6 billion.

Single-family home sales by McAllen MLS Realtors in 2008 were 1,438. The average selling price for these new homes was $122,584. In 2009, it is
$122,577.

Total single-family permits in McAllen reached 1,270 in 2008. On the basis of permit value, the average new home cost is $122,584.

Building permit values in the Rio Grande Valley cities rose from $264 million in 1990, over $825 million in 2000, to almost $8.93 billion in 2008.

Mc Al Il en MSA’s share of t olliomahd $4v4ifor [L960iand §O08pespectimelyt The city dfdVicAllldn Gedds tha Valley with $84
million and $ 159 million respectively.



Comparison of Population within Selected Metro Areas

LAS VEGAS, NV-AZ 852,646 | 1375765 | 1,642,884 | 1,770,676 | 1,865,746 107.67 118.82
PHOENIX-MESA, AZ | 2,238,498 | 3251876 | 3,715,972 | 4,035,176 | 4,281,899 80.26 91.28
ATLANTA, GA 2,959,500 | 4,247,981 | 4,801,265 | 5,113,924 | 5,376,285 72.80 81.66
MIAMI, FL 3,192,725 | 5,007,564 | 5,311,255 | 5,402,334 | 5,414,772 69.21 69.60
DALLAS, TX 4,037,282 | 5,161,544 | 5,691,024 | 5,995,596 | 6,300,006 48.51 56.05
HOUSTON, TX 3,731,014 | 4715407 | 5,193,029 | 5,485,545 | 5,728,143 47.03 53.53
SAN ANTONIO, TX 1,324,749 | 1,711,703 | 1,844,604 | 1,931,994 | 2,031,445 45.84 53.35
EL PASO, TX 591,610 679,622 703,437 722,458 742,062 22.12 25.43
SAN FRANCISO, CA | 3,711,756 | 4,123,740 | 4,149,620 | 4,177,611 | 4,274,531 12.55 15.16
PHILADELPHIA, PA | 5,893,019 | 5687147 | 5,771,697 | 5,805,349 | 5,838,471 -1.49 -0.93
NEW ORLEANS, LA | 1,285,262 | 1 316,510 | 1,313,742 991,902 | 1,134,029 -22.82 -11.77
DETROIT, MI 5,187,171 | 4452557 | 4,499,091 | 4,486,620 | 4,425,110 -13.51 -14.69
Population

According to the U.S. Census, the McAllen MSA grew by more than 311,970 persons since 1990, an 81.3% growth rate, or 4.8% annually.

Between July 1, 2000 and July 1, 2007, the population grew by 141,051 persons, a 24.8% change.

In 2000, the McAllen MSA population was ranked #81 in the nation while last year, in 2007, it was ranked #70, consisting of 710,514 residents. The city of
McAllen in 2008 accounted for 129,776 of these individuals.
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The U.S. Hispanic population has soared to 14.8% of the U.S. total. The importance of this explosion in the Hispanic population is pertinent both in sheer

numbers and economic impact. Growth indicators project that by the year 2015, Hispanics will be the largest minority group in the America.

The McAllen MSA hasthe 15" | ar ge st
1 above presents the growth in Hispanic population among the top 10 counties in the U. S. The Rio Grande Valley includes Cameron, Hidalgo, Starr and
Willacy counties. On the basis of this information, the RGV is now the 6" largest Hispanic market in America. If just the border communities on the Mexico

side were included, the RGV would rise to #2.

Growth in selected cities within the McAllen MSA is presented in Table 2. It is clear that growth for this decade bodes well for each of the surrounding
communities.

Hi spani

C population

in the U.S.

1970 1980 1990 2000 2008 2013
MCcALLEN MSA 183,000 286,371 | 303,545 | 569,463 | 726,604 | 816,544
MCcALLEN 37,636 66,952 | 84,021 | 106,414 | 129 776 | 140,736
EDINBURG 17,163 24,075 | 29,885 | 48,465 | 71520 | 78,396
MISSION 13,043 22,589 28,653 45,408 67,119 72.204
PHARR 15,829 21,381 | 32,921 | 46,660 | 62342 | 72855

tot al
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Retail Trade

McAllen City, Texas — General Demographic Characteristics: 2008
Data Set: 2008 American Community Survey — Survey: 2008 American Community Survey

Total Population

Male 61,001 |
Female 67,614
Median age (years) 30.5
18 years and over 86,194
21 years and over 81,309
62 years and over 14,993
65 years and over 12,398
Total households 41,412 |
Family households (families) 32,601
Average household size 3.08
Average family size 3.56 |
Total households 41,412 |
Median household income (dollars) 36,235
Mean household income (dollars) 62,228
Per capita income (dollars) 20,395

McAllen is the retail center of South Texas and Northern Mexico, drawing from a consumer base of over 10 million people within a 200-mile radius.

In the bi-national metropolitan area, McAllen retailers serve a market population of 1.8 million. McAllen is represented by 40 o f

and is ranked 3" in Texas in per capita sales tax receipts.

A me r (100 ratailers

La Plaza remains one of the Simon Properties highest grossing retail malls (per square foot) in the United States, boasting average sales of over $650 per
square foot. Many national retailers located there are among the most profitable stores in their chains. The mall is known to generate more than 18 million

visitors annually.

top



The ACCRA Cost of Living Index measures relative price levels for consumer goods and services in participating areas. The average for all participating
AlleneMSA eny c e n't

placesequal s 100, and each participant’s index is read as
favorably on the composite index.
ACCRA Cost of Living Index Comparison 2008 Annual Average Data
Philadelphia, PA 123.9 124.9 144.5 118.2 104.1 109 [ 115.7
Dallas, TX 92.1 99.8 70.8 105.3 102.9 104.3 98.9
Denver, CO 105 108.5 110.3 96.3 97.2 105.8 104
Austin, TX 95.5 92.5 84.9 88.4 98 96.5| 107.2
Nassau/Suffolk, NY 151.4 115.1 232.7 140.5 107.4 116.2 | 115.8
Shreveport, LA 93.6 91.2 89 91.2 93.8 91.9 99.5
Brownsville/Harlingen, 86.7 87.2 74.3 96.1 100.1 96.8 88.9
X

On a monthly basis the Chamber publishes the McAllen Area Economic Pulse. The Pulse measures the economic activity for McAllen, Mission, Pharr and

Edi nburg in the following areas: retail s a | e sstruction petmits; new hente ipecniite horsea | e s
sales, average home sale price, Hidalgo bridge crossings, peso exchange rate, wage and salary employment and unemployment numbers. This chart is a

graphic representation of the dynamic changes in the economic index January 1996-December 2008.



Economic Pulse 1996-2008
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Business & Community « Retail Trade »

It is an undisputed fact that McAllen is the retail center of South Texas and Northern Mexico, drawing from a consumer base of over 10 million people
within a 200-mile radius. In the bi-national metropolitan area, McAllen retailers serve an immediate market population of 1.8 million. McAllen is

represented by 40 of America’s top 100 retailers. The Texas Comptr ol

Retail salestaxc ol | ecti ons provide the cl earest illustration of MchITdksin’
terms of the Sales Tax Collections for 2008. It also presents the most recent Census population estimates for 2008. By dividing Sales Tax collections by
Population, the Sales Tax Per Capita is revealed. However, by including per capita income, number of households and total retail sales in each city, a whole
new set of conclusions can be made?. While McAllen is 19th in Per capita Income, 15th in the number of Households, 14th in Population, and 11th in Sales
Tax Collections, among the top 20 cities on the Comptrollers list, McAllen is ranked:

« 6™ in total Retail Sales Per Household ($ 82,819)
« 5" in Retails Sales Per Capita ($ 27,496)
« 3" in Per Capita Sales Tax Collections ($349)

2 Texas Comptroller, US Census Estimates 2008, NAI Site Right and NAI Rio Grande
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1 Houston 2,242,193 | 416,452,454.65 183 60,231,803,057 26,863 747,009 80,631 26,836
2 Dallas 1,279,910 | 190,705,493.10 135 37,122,200,778 29,004 447,671 82,923 26,436
3 San Antonio 1,351,305 | 178,786,058.50 125 19,886,777,509 14,717 428,720 46,386 21,582
4 Austin 757,688 122,665,934.31 144 12,941,907,530 17,081 290,950 44,482 30,680
5 Fort Worth 703,073 87,165,044.96 116 35,251,930,890 50,140 211,942 166,328 23,208
6 Arlington 374,417 67,849,210.07 178 5,078,458,367 13,564 131,721 38,555 25,304
7 El Paso 613,190 56,936,555.12 88 7,525,760,717 12,273 197,669 38,073 17,786
8 Corpus Christi 286,462 55,314,433.59 172 3,778,062,101 13,189 105,501 35,811 24,325
9 Amarillo 187,236 51,309,228.41 258 3,505,362,882 18,722 68,282 51,337 22,879
10 Round Rock 104,446 49,262,948.35 455 2,580,702,379 24,708 28,143 91,700 27,098
11 Plano 267,480 | 52,789,573.47 171 6,411,682,315 23,971 98,035 65,402 40,920
13 Lubbock 220,483 40,683,382.81 186 4,060,065,412 18,414 86,468 46,955 24,663
14 Irving 201,358 41,834,295.82 193 8,093,272,314 40,193 78,775 102,739 26,524
15 Beaumont 110,553 31,363,315.91 298 2,398,731,577 21,698 43,808 54,756 23,628
16 Sugar Land 80,704 32,930,622.07 407 1,405,117,202 17,411 20,261 69,351 41,848
17 Frisco 96,676 32,951,428.86 321 3,906,599,409 40,409 29,591 132,020 41,786
18 Midland 106,561 31,603,937.69 279 2,135,605,901 20,041 39,797 53,662 31,024
19 Tyler 97,705 31,850,404.85 301 2,488,896,488 25,474 33,738 73,771 25,291
20 Grand Prairie 160,641 31,085,262.08 182 2,269,966,131 14,131 50,639 44,826 22,317
Considering that the State’s population is al most 2 #@ita neiail shles statewida n d s

amounts to $14, 790 while McAI | en’'530ofitheavaaabermfdhstbp2@. wo t i mes t he state ave

The following table summarizes data obtained from the Texas Comptroller and presents the Gross Retail Sales by Categdiy selected cities in Hidalgo
County. While it takes some time to fully understand all of the data several items are indisputable.

1 In 2008 the City of McAllen achieved over $3.57 Billion in total retail sales.

9 This represents 46% of all retail sales in Hidalgo County and 103% of all retail sales in Cameron County

9 According to the US Census Bureau, in 2008 McAllen had only 17.9% of Hidalgo County population,

T Mc Al | en’ s B8setaibsaleswerme follovizsO O



47.4% of Motor Vehicle and Parts Dealers,

59.7% of Furniture and Home Furnishings Stores,

78.4% of Electronic and Appliance Stores,

29.9% of Building Material and Garden Equipment and Supplies Dealers,
25.4% of Food and Beverage Stores,

39.1% of Health and Personal Care Stores,

20.5% of Gasoline Stations,

66.5% of Clothing and Clothing Accessories stores,

73.6% of Sporting Goods, Hobby, Book, and Music Stores,

53.1% of General Merchandise Stores.

X X X X X X X X X X

Analysis of Retail Sales for Selected Cities in Hidalgo County 2008 (in million $)

L

POPULATION 2008 71,520 129,776 67,119 65,25 8 33,354 359,577 726,604
% OF COUNTY POPULATION 9.84% 17.86% 9% 9% 4.59% 49% 100%
MOTOR VEHICLE AND PARTS DEALERS 41.4 684.8 137.6 240.1 185.8 156.1 14458
FURNITURE AND HOME FURNISHIMGS STORES 6.8 134.2 11.9 30.5 17 244 224.8
ELECTRONIC AND APPLIANCE STORES 54 235.7 10.8 14.7 2.9 313 300.8
BUILDING MATERIAL & GARDEN EQUIPMENT & SUPPLIES 50.4 169.3 68.5 112.9 56.4 107.4 564.9
DEALERS

FOOD AND BEVERAGE STORES 150.9 301.9 188.9 716 113.3 361 1187.6
HEALTH AND PERSONAL CARE STORES 43.8 160.9 42.1 32.6 39 93.1 411.5
GASOLINE STATIONS 211.6 175.7 70.8 64.4 64.6 271 858.1
CLOTHING AND CLOTHING ACCESSORIES STORES 151 460.2 204 10.7 12.1 173.3 691.8
SPORTING GOODS, HOBBY, BOOK, AND MUSIC STORES 10.6 167.1 3.4 35.6 3.5 6.7 226.9
GENERAL MERCHANDISE S  TORES 180 895.5 176.2 17.9 135.1 282.2 1686.9
MISCELLANEOUS STORE RETAILERS 40.5 151.2 12.1 46 9.3 158 417.1
NONSTORE RETAILERS 0.477 11.1 3.6 2.4 0.012 19.3 36.9

PERCENT OF CATEGORY:

MOTOR VEHICLE AND PARTS DEALERS 2.86% 47.36% 9.52% 16.61% 12.85% 10.80% 100%
FURNITURE AND HOME FURNISHIMGS STORES 3.02% 59.70% 5.29% 13.57% 7.56% 10.85% 100%
ELECTRONIC AND APPLIANCE STORES 1.80% 78.36% 3.59% 4.89% 0.96% 10.41% 100%
BUILDING M ATERIAL & GARDEN EQUIPMENT &SUPPLY DEALERS 8.92% 29.97% 12.13% 19.99% 9.98% 19.01% 100%
FOOD AND BEVERAGE STORES 12.70% 25.41% 15.90% 6.03% 9.54% 30.42% 100%
HEALTH AND PERSONAL CARE STORES 10.64% 39.10% 10.23% 7.92% 9.48% 22 .62% 100%
GASOLINE STATIONS 24.66% 20.48% 8.25% 7.50% 7.53% 31.58% 100%
CLOTHING AND CLOTHING ACCESSORIES STORES 2.18% 66.52% 2.95% 5.15% 1.75% 21.45% 100%
SPORTING GOODS, HOBBY, BOOK, AND MUSIC STORES 4.67% 73.64% 1.50% 15.69% 1.54% 2.95% 100%
GENERAL MERCHANDISE STORES 10.67% 53.09% 10.45% 1.06% 8.01% 16.73% 100%
MISCELLANEOUS STORE RETAILERS 9.71% 36.25% 2.90% 11.03% 2.23% 37.88% 100%
NONSTORE RETAILERS 1.29% 30.08% 9.76% 6.50% 0.03% 52.34% 100%




The Charts that follow present the dollar amount of retail sales by category that occurred in cities in Hidalgo County (in million $).

The Chart on the left compares 2002 vs. 2008 data for the County and each of the identified cities in the County.

Because of Mc Al l en’ s mar ket domi nance, it is shown in the or amgestacked! u mn
column.

The Chart on the right illustrates:

-the percent change between 2002 and 2008 of each cities share of the category,

-their percent of total sales within that category,

-and the relative change in population of that city between 2000 and 2008

By doing this, one can begin to understand the dynamic shifting of retail activity that is occurring within the region. It foreshadows coming shifts as well.

CHART 1 illustrates that Hidalgo County retail sales of the category of Motor Vehicle and Parts Dealers between 2002 and 2008 increased from $1,180.6
millionto $1,4458mi | | i on. Dur i ng t h ertiosiacresed fpom $557.3 whillidvd to B6B4I8 enitlions p

CHART 2 While McAllen achieved 47.4% of the County Automotive Sales category with only a 22% change in the population, there was a 22.8% change
in the amount of sales in McAllen as compared to 12.9% in Mission.
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CHART 1 CHART 2

CHART 3 tells a great deal about growth in Hidalgo County. Between 2002 and 2008 Buildings Material, Garden Equipment and Supplies Sales increase
from $359.9 million to $564.9 million.

CHART 4 shows that Building Material sales increase 56.9% County wide during the reporting period; with a 29.9% increase in sales in the county,
McAllen leads the sales as compared to Mission and Edinburg with 12.13% and 8.92% respectively.
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CHART 3

CHART 5 Reports on Clothing and Clothing Accessories category. During the reporting period, sales increased from $416.5 million to $691.8 million. But
66.5% of those sales occurred in McAllen, over $460.2 million. La Plaza Mall, Las Tiendas, the Pavilion and Downtown McAllen lay claim to the primary
locations for this category of sales.

CHART 6 Indicates that while several Hidalgo County communities are experiencing a slight incline in this sales category, McAllen sales are still very
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projects in Mission and Edinburg, which should further improve the numbers in the coming years.
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CLOTHING AND CLOTHING ACCESSORIES STORES CLOTHING AND CLOTHING ACCESSORIES STORES
(in million $)
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CHART 5 CHART 6

CHART 7 Reports on Food and Beverage category. During the reporting period, sales increased from $805.4 million to $1,187.6 million. But unlike the
other categories, Mc Al | e rthe most ;dnease wath its share of population. This is not unusual as most people shop for groceries where they live. As
new HEBSs are built in adjacent cites, McAllen’ share is likely to diminish.

CHART 8 reveals that the percent of growth in this category again is led by McAllen with a 25.41% in comparison to Mission and Pharr with 15.9% and
6% respectively.
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CHART 7 CHART 8

CHART 9 Reports on Home Furniture Sales. During the reporting period, sales increased from $127.7 million to $224.8. McAllen’ s  dsib%7%6 ef this
category with more than $134.2 million in 2008.

CHART 10 reveals that the percent of change in this category was enormous in McAllen with 59.7% in comparison to Mission, Edinburg, Pharr, and
Weslaco with 5.29%, 3%, 13.6%, and 7.6% respectively.
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CHART 9 CHART 10

CHART 11 Reports on Electronics and appliances. During the reporting period, sales increased from $191.6million to $300.8 in the county. McAllen’ s
share is 78% of this category with more than $300.8 million in 2008.

CHART 12 Revealst h e Mc dutsthnding incsease in sales in the county with 78%, being the clear dominant in sales in Hidalgo County.
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CHART 12

CHART 13 Reports on Health and Personal Care category. During the reporting period, sales increased from $212.1 million to $411.5 million in the

Hidalgo Area. McAllen’ s
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HEALTH AND PERSONAL CARE STORES
) L HEALTH AND PERSONAL CARE STORES
(in million $)
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CHART 13 CHART 14

CHART 15 illustrates that Hidalgo County retail sales of the category of Gasoline Stations between 2002 and 2008 increased from $441.6 million to $858.1
million. During the s aressedfpom$b.2anillioMc$A76 mikiam.” s porti on i nc

CHART 16 the percentage increase in this category in the Hidalgo cities has not been the best due to evident increase of the gasoline prices.
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CHART 15 CHART 16

CHART 17 Reports on Sporting Goods, Hobby, Books, and Music category. During the reporting period, sales increased from $169 million to $226.9
million in the Hidalgo region. McAllen’ s s h &brofethisicategory \Bith more than $167 million in 2008.

CHART 18r eveal s t he ddvhnahde in &les with a larde @68&b1in the county in comparison to Mission, Edinburg, and Pharr with very low
increase 1.5%, 4.6%, and 15.6% respectively.
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CHART 17 CHART 18

CHART 19 Reports on General Merchandise Sales. During the reporting period, sales increased from $988.5 million to $1,686.9 million. However, unlike
the others, Mc Atthar 5d% df this cateljoay mneong ithe seleater citées. That market dominance will shift during the balance of this decade
as major retail centers open in Mission, Edinburg, and Mercedes.

CHART 20 in this category all the Hidalgo communities experienced a similar percentage change between 2002 and 2008 except Weslaco with an amazing
increase of more than 14,911%.
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CHART 19 CHART 20

CHART 21 Reports on Miscellaneous Sales. During the reporting period, sales increased from $291.9 million to $417.1. This increase is directly related to
overall increases in all retail sales during the same period. McAllen’s share is 36% of this category with more than $151 million in 2008.

CHART 22 reveals that, McAllen experienced the highest increase in store retail sales with 36% in comparison with the very low increase of
the other cities.
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CHART 21

CHART 23 illustrates that Hidalgo County retail sales of the category of Non-Store Retailers between 2002 and 2008 increased from $10.2 million to
on. During the s aresedfpm$4ilnoilbon tVMRLALIMillem * s
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The table below reveals the historical growth in retails sales tax collections in McAllen since 1997, when the voters approved a ¥ percent increase in retail
sale tax rate taking it to 2%. The red columns represent history and the green are projections based on that history. Only time will tell the economic impact
on this projection of projects like Chelsea Outlet Mall in Mercedes, the Sharyland HEB/Target Center and the future US 281/Trenton retail center.
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Transportation

In November 1996 the 1996-2016 Rio Grande Valley Mobility Plan was adopted by the Hidalgo, Brownsville, and Harlingen/San Benito Metropolitan

Pl anning Organizations (MPO'S) and presented it t o t h ean progidesafer thdepar
maximum amount of mobility for the residents and visitors within the urbanized areas of the Rioplex. It recognizes the importance of adequate links to
destinations outside the area, especially international. This is important to Texas and the nation as a whole because:

U.S.-Mexico trade grew from $60 billion in 1991 to $332 billion in 2006, a 453% increase. Texas-Mexico trade during the same period grew from $28

billion to $178.7 billion, a 538% increase.

In 2007 the Rioplex Ports of Entry accounted for $17 billion or 15% of the U.S. total. This is more trade than Arizona and New Mexico combined (7%), and
even California itself (14%). And this was accomplished without an Interstate highway.

In 2007, 30 million vehicles (non-commercial transits) crossed the Texas-Mexico border through the Rioplex Ports of Entry.
In terms of total crossings in the Rioplex, the number was 40,721,194 in 2007.

The Rio Grande Valley experienced a 168% increase in retail trade ($4.1 billion to $11 billion) between 1990 and 2006. Nearly 100% of all retail goods sold

in the Rio Grande Valley is transported over land by cargo trucks using the existing highway network. Only Houston, Dallas, Ft. Worth, Arlington, Austin
and San Antonio have more retail trade than the Rio Grande Valley.

Future Highway Development

Clearly the highway infrastructure in the Rio Grande Valley is being utilized to an extent far greater than anyone ever anticipated. In 1999, Congress passed
the Transportation Efficiency Act for the 21st Century (TEA-21). This landmark legislation will have profound effects on the nation over the next years.
Among its provisions are sections dealing with the establishment of Interstate 69 (1-69), a vital new link connecting all three NAFTA partners which must
pass through what some have call ed lachofthe'’Amesiaasks themarrowest gintinochehougglass s s . " The

The Rio Grande Valley Rioplex

The extension of 1-69 from the Rioplex to its current terminus at Indianapolis will greatly enhance trade between the NAFTA partners. It will link two-thirds
of the population of both the U.S. and Mexico at this strategic geographic location. It will stimulate the already dynamic growth of the Rioplex, what
promises to be the new center of international trade and commerce in this hemisphere.



In September 1999 TxDOT announced a bold increase in border infrastructure. Its plan included the
expenditures on NAFTA-related border projects of $1.8 billion, up from $761 million already approved.
The report recommends increasing this share of funds for the Rio Grande Valley from $290 million to
$730 million. Much of these increased dollars are necessary to bring Valley highways to Interstate
standards and to prepare the Valley for e
I nterstate corr i staleden’US 281 agdnUS 77tsignalieg rebognigion byi TRDOT
that these two highways will become future legs of Interstate 69.

Future Interstate 69 Route

Bridge Crossings

Two-way traffic across the International Bridges in the Rio Grande Valley handled more than 35.6 million cars and cargo trucks in 2006 as compared to
15.9 million in Laredo.

The City of McAllen has owned and operated the international bridge at Hidalgo/Reynosa since 1960. On a typical day, two-way traffic will consist of
26,000 vehicles (non-commercial transits) and over 10,000 pedestrians. The Pharr-Reynosa International Bridge, located four miles east of the
Hidalgo/Reynosa crossing, opened in January 1995. Two-way traffic is currently 13,694 cars and trucks per day. The trend is clear. At the present rate of
growth, a third international bridge will be needed in the near future. On July 27, 1999, President Clinton issued the long awaited Presidential Permit for the
proposed Anzalduas International Crossing. While this crossing is not likely to be operational until March 2009, the approval of the permit is viewed as a
positive step into the next millennium.

The figure below presents the historical trends of vehicular and cargo traffic across the three international bridges in Hidalgo County (Hidalgo, Pharr, and
Progreso). The tripling of cargo traffic and doubling of vehicular traffic in a few years is convincing evidence of a growing cross-border market.



*Includes McAllen, Pharr and Progreso bridges where applicable

***Does not include 2 to 6 axle commercial trucks

****|ncludes only 2 to 6 loaded and unloaded commercial vehicles

Source: Texas A&M International University, Texas Center for Border Economic and Enterprise Development 2008

Air Transportation

McAllen has emerged as a regional air transportation center serving the 10th fastest growing metropolitan area in the United Sates. Frequent daily flights
between McAllen-Miller International Airport and major airline transportation hubs in Dallas and Houston provide easy access to any destination in the
world. American and Continental serve the airport with 737 and DC-9 equipment. Cont i nent al Airlines offers about
Intercontinental, and American has four daily flights to Dallas-Fort Worth International. Together they link McAllen to more than 200 major destinations
with only one intermediate stop. Ther e are sever al air charter s #cCwarycArigion and MFEdntematidnal- ma i n t
serving the McAllen area.

Source: McAllen-Miller International Airport



Expressways

Expressway 83 is the Rio Grande Valley’s primary arett®riml95. ItsTdmversiodto S. C
Interstate is underway. Highway signs declaring US 281 and US 77 as future legs of 1-69, have been erected by the Texas Department of Transportation.

Motor Freight Lines

Eighteen common-carrier truck lines operate daily schedules out of Hidalgo County.
Buses

In 1997 Greyhound Bus Co. and Valley Transit Co. (VTC) merged to form a single operating company. VTC has served the Rio Grande Valley for nearly
70 years. VTC services the Valley cities from its McAllen and Harlingen transit centers. It also provides service to all parts of the U.S.

In addition, VTC is a major transit link between McAllen and Reynosa, Mexico. VTC has more than 600,000 passengers into and ou t of Mc Al |
downtown each year. There are four Mexican-owned bus lines serving the McAllen area. They include Tamaulipas/Noreste Bus Company, Autotransportes
CD Mantes, Autobus Turismos Management and ADO Management.

In addition, the City of McAllen began local transit services in June 1997 with the creation of the McAllen Express (ME).

ME has seven routes serving 60% of the McAllen population from the McAllen downtown area. ME operates six days a week, 12 hours per day. The fare is
$1.00 for adults and $.50 for children, seniors and handicapped. Rio Transit, a regional rural transit provider that connects other Hidalgo County cities and
rural communities, is also in operation. The new Central Station transit terminal located downtown accommodates ME and the other local, national and
international carriers. It opened in 2000. It is the hub of regional transportation services in the Rio Grande Valley, providing services to nearly one million
passengers annually.

Railroads Rio Valley Switching Co. maintains daily freight service out of Hidalgo County. It started operating in March 1993. Rio Valley Switching Co. has
49 miles of track, running from Harlingen to Mission and a branch to the McAllen Foreign-Trade Zone. Rail service in Mexico aboard Ferrocarriles
Nacionales de Mexico, the national railway company, includes a passenger train serving Matamoros and Reynosa, Mexico, and continuing to Monterrey,
Mexico. Same-day connections to Mexico City can be easily made in Monterrey.



Construction

1996 | $ 572,566,612 | $ 126,034,554 22.01% 17.70%
1997 | $ 567,446,870 | $ 144,070,746 25.39% 14.31%
1998 | $ 617,371,625 | $ 131,513,071 21.30% -8.72%
1999 [ $ 798,946,152 | $ 179,899,957 22.52% 36.79%
2000 | $ 825,969,893 | $ 179,087,659 21.68% -0.45%
2001 | $ 974,110,470 | $ 181,748,179 18.66% 1.49%

2002 | $  1,054,624327 | $ 194,736,014 18.46% 7.15%

2003 | $  1,159,024339 | $ 266,110,071 22.96% 36.65%
2004 | $  1,371,464492 | $ 238,020,788 17.36% -10.56%
2005| $  1,235276,157 | $ 263,851,495 21.36% 10.85%
2006 | $  1,101,822317 | $ 288,867,595 26.22% 9.48%

2007 | $  1,476,710030 | $ 212,536,078 14.39% -26.42%
2008 | 3 893,969,580 | $ 158,540,212 17.73% -25.41%

Source: UTPA Data Center/RGV Partnership
Building permit values in the Rio Grande Valley cities rose from $573 million in 1996 to an all time high of $8.93 Billion in 2008.
McAllen leads the Valley with $159 million.
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This graph represents the number of single-family homes permitted during the period indicated. While McAllen continues to maintain its standing as the

Vall eys economic “HOT SPOT” and the fastest growilhg metro area, Mi s ¢
Single Family Permitted Values (in millions)
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This graph represents the dollar values of permitted single-family construction during the period indicated. These values represent construction cost only.
Within the McAllen MSA, growth in values is reflected in future advalorum tax revenues, which, by this graphic, bodes well for both McAllen and Mission.

Quality of Life

Arts

McAllen is an area with a burgeoning arts culture. Known state-wide for the quality and quantity of its artists, the city is now emphasizing and enhancing

those resources t hr ough many speci al events such as the McAIll en ChamndlFibr of
Festival, a live outdoor music concert series called Music After Hours which presents local musicians twice per month October through May, and South of

the City Limits Entertainment Series at the downtown EI readfwe incubatér,e at er
offering support to up and coming artists of all disciplines; Artwalk every first Friday September through May; and the October city-wide arts and
entertainment festival Palmfest.

There is public art such as downtown murals, visual art in restaurants and other public buildings, a variety of styles of live music offered at numerous
eveni ng restaurants and other establishments, and sculptures al ong Mc/

Dodge Arena, the area’s, 6,000 seat arena, i s home nlutalsoot;mtbpyname o pr
entertainment musicians and other professional entertainers.



McAllen is also home of the International Museum of Art and Science, an educational community center which preserves the past, records the present, and
provides perspective for the future. The museumishomeof t he nation’s | argest <collection of Me x i c @
Smithsonian system, the museum has both permanent and visiting exhibitions, and is particularly known for its interactivechil dr en’ s secti on.

Wildlife

The Rio Grande Valley is the most popular birding and butterflying location in the U.S., and people visit from all over the globe to see some of the bird and
butterfly species that can be found nowhere else in the entire country. The area is the most biologically diverse in the nation, so wildlife watchers and
photographers have myriad opportunities to view and record local flora and fauna.

The area hosts dozens of wildlife watching sitesciQulatanMaezptkbanyel
center, with not only birding trails but also various programs for families and especially for children. Quinta Mazatlan is also home of Wild Walk,

Mc Al l en’ s outdoor educational ehéstamabatoivVi sah®erdkei Fésényabndedic M
held every spring.

The city’s hike and bike trails and other privateeand pabf aintotleat f ge
city.

Outdoor sports

For those who enjoy the outdoors, there are also several fine golf courses that are open year round with very reasonable green fees. And because the weather
is so temperate, the courses are filled with avid golfers, often in shirt sleeves, even in January and February. Other sports such as walking, rollerblading and
jogging are popular along the city’s hike and bi kaeenjpywyerirouns., and tenni

Kayaking and canoeing along the Rio Grande are other activities growing in popularity. Free guided trips are offered each Saturday by the non-profit Los
Caminos del Rio.

Winter activities

McAllen is also a major snowbird, or Winter Texan, destination. Many activities are geared to these northern visitors, from entertainment events to
volunteer options. McAllen is known as the Square Dance Capital of the World, and many Winter Texans visit to square dance seven days a week to
internationally renowned callers.

Worship

The area has hundreds of Catholic and Protestant churches, synagogues and mosques, with many offering services in both English and Spanish.



Accommodations

The City of McAllen has 33 hotels with 3,300 rooms. Over 700 more rooms are scheduled to be built within the next 2 years. Current hotels include many
major chains, from full-service convention hotels such as a Renaissance Marriott, Embassy Suites, and Hilton to economy hotels. Several are extended stay
facilities. In addition, some long-term visitors choose to stay in one of the hundreds of area RV parks, second homes or apartments.

A limited amount of camping sites is also available nearby.

City Amenities

Ret ai l and restaurants are two of Mcidsloluexpecttsfingimaeity tand manylogahspetiattysshopsadéo u c at
well.

Whil e much of the new growth in town is toward t he memestldngeshoppinghahdl en’ s
dining area. New restaurantsMacar oni Gri Il I, PF Chang’'s, BJ’'s Brewhouse and Cracker B
retail stores. The Convention Center District now joins North10th Street, downtown McAllen, the Las Tiendas shopping area, and La Plaza Mall as a major

shopping area in the city.

As our City becomes more culturally diverse, a larger number of specialty stores have also appeared. There are Japanese and Filipino groceries, several
health food stores offering organic products, and fresh fruit and vegetable stores open seasonally.

The city offers in-town bus service, hike and bike trails and a new parking garage downtown. American and Continental provide jet flights daily to McAllen
International Airport, and Allegiant flies directly to Las Vegas and, in the summers, Orlando.

Mc Al l en”s new 175,000 square foot Convention Cent ernthousasdtofconsentiant e, r e ¢
attendees and pouring millions of new dollars into the city economy. It also hosts local events, including professional basketball, adding much to the quality

of life for McAllen residents. The Center features a 62,000 square foot Exhibition Hall, a 10,000 square foot Ballroom, 16 breakout rooms, and a spacious
foyer/reception area.

McAllen Economic Development Corporation

"Creating wealth by investing in tomorrow"

MEDC stands for the McAllen Economic Development Corporation. It is a not-for-profit corporation under contract with the City of McAllen to create jobs
for McAllen by attracting new industry and helping existing companies to expand. The MEDC team works with prospective industrial clients, handles
marketing and public affairs, and provides corporate support to existing manufacturing and supplier companies. Industrial clients are individuals who
represent companies or industries looking for a site to expand or relocate their plant or service operation. They include the full realm from suppliers to
manufacturers.

Does MEDC promote business location in Mexico?



Labor availability and cost, strategic location for distribution, turn-key operations and land availability have promoted companies around the world to view
Mexico as an attractive alternative in their relocation decision-making. Many of the companies that have moved to Reynosa, Mexico have also established
offices in McAllen and almost all of them have key employees who live on the U.S. side of the US/Mexico border. This location decision creates a win-win
situation for both Reynosa and McAllen. MEDC offers information and assistance for industrial relocations to Reynosa, Mexico. There is no charge for the
services provided by the McAllen Economic Development Corporation.

MEDC Staff Directory

Keith Patridge President & CEO Mariana Mugica Business Development Specialist

Joyce Dean Executive Vice President Sandee Zamora Business Development Specialist

Mike Allen Executive VP of Strategic Affairs & Susie Flores Information & Research Coordinator
External Projects Megan Davila Executive Assistant to the President

Ralph Garcia Vice President Business Recruitment Megan Pefia Director of Marketing

Janie Ramos Vice President Business Retention & Michael Parker Systems Administrator

Expansion

MEDC Contact Information

Address: 6401 S. 33rd St.
McAllen, TX 78503
Phone: (956) 682-2875
Fax: (956) 682-3077
Email: info@medc.org

The McAllen MSA is outpacing the rest of the nation in population and job growth. A very large, young, trainable labor force and extraordinary
business opportunities created by the city’s growt h safar eomppniess t
setting up operations on the United States/Mexico border.
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Most companies are striving for market leadership and profitability in a very dynamic environment. A site location that will give them access to
new markets and a globally competitive cost structure is an important part of this equation. McAllen, Texas provides such a location, centrally
located in the largest trading block in the world.

With the implementation of NAFTA and the continued integration of the maquilas operations, many companies are recognizing the McAllen MSA
as an excellent location for their regional and corporate-support facilities. McAllen provides companies with close proximity to their principal
manufacturing plants and the emerging new markets in Mexico, Central and South America. The McAllen MSA is home to nearly 100 Fortune
500 company operations.

Mc Al | en, T e x acse nttrsu'| yt omatkheass e* compani es with the foresight to | eac
Consider these factors:

-Excellent quality of life

-High-tech medical facilities

-Comprehensive financial services community

-Demonstrated logistics advantage necessary to reach existing and new markets, and Bicultural/bilingual population

The McAllen Economic Development Corporation (MEDC) provides companies with turnkey location assistance. With its array of locally
available services, the MEDC facilitates the location process from:



-Project feasibility to site selection
-Construction of offices and manufacturing plants, production, and

-Finding the right service providers t o melegl fisancial seripeg empldyes selecéoe d s

and training.

In its December 2006 report, the U.S. Labor Department showed stronger than expected job growth, with a net gain of 167,000 jobs in the month.
Nevertheless, 10 million and 35 million worker shortages are predicted respectively for 2010 and 2035 in the U.S. economy. By 2008, the Bureau
of Labor Statistics estimates the U.S. economy will create 161 millions jobs but will have a labor pool of just 154 million American workers to fill
them. In this world of labor shortages, the McAllen MSA has an abundant labor pool of young, eager job candidates at globally competitive wage
rates and world-class production capability.

The efforts of the MEDC and its Foreign-Trade Zone (FTZ) have contributed to the success of the city of McAllen in the field of economic
development. A number of important factors indicative of this success are:

Between January 1988 and March 2008, 250 new companies have set up operations in McAllen and 326 in Reynosa, for a total of 576 new
facilities. When combined with expansions of these facilities, the MEDC was involved in the creation of over 120,000 new jobs.

According to the Reynosa Maquiladora and Manufacturers Association (RAMMAC), 28 new foreign firms are expected to begin operations this

year of 2008 in the Northern Tamaulipas border, creating over 3,000 new jobs. 17 of these companies will build facilities and begin operations in
the Reynosa area, while the other 11 firms will open plants in the Rio Grande Valley communities like Mission, McAllen, Pharr and Edinburg.

Maguiladoras

A magquiladora is a U.S. or foreign-owned manufacturing facility that processes or assembles components into finished or semi-finished products
for export to other countries. Some of the more well-known U.S.-based companies located in Reynosa are:

Corning Scientific Hoffman Engineering Black & Decker Corning Cable Systems
R. R. Donnelly & Sons Converse, Inc. C.R. Bard Vanity Fair

Eaton Corporation Johnson Controls, Inc. Seagate Technologies

Kimball Electronics TRW, Inc. West Bend, Wells Manufacturing

Delphi Automation Systems Whirlpool Tenneco Automotive

Emerson Electric Maersk Medical Kohler

General Electric Austin Sculptures Nibco

n



As can be seen, a number of foreign-owned facilities have located manufacturing and support operations in Reynosa and McAllen. It is important
to note that most of these companies have located new facilities in the McAllen MSA due to the ratification of NAFTA. If there is any one clear
indication that NAFTA has benefited the McAllen-Reynosa area, this is it.

The magquiladoras in Reynosa are producing a wide assortment of goods including (but not limited to) televisions, automotive seat belts and
component s, el ect r i c ppana, books, seramiorgoodsebrass and steeh valvesn affice furrature, radios, computer chips,
fiber optic cable, circuit boards, control valves, cellular telephones, computer hard drives and computer monitors.

Strong leadership, an aggressive business environment and diverse cultural opportunities are just a few of the reasons why the McAllen MSA has
become so successful. Add to this the young and trainable labor force (median age is 26 in the McAllen MSA and 21 throughout Mexico) the
city’ s dggowthis astoundingy

Foreign-Trade

Zone The McAllen Foreign-Trade Zone (FTZ) is located south of McAllen between McAllen and Reynosa. Commissioned in 1973, it was the first
inland FTZ in the United States and continuously ranks among the most active FTZs in the nation. The original McAllen FTZ encompassed 80
acres of developed land that contains more than 575,000 square-feet of warehouse and office space. There is also a Foreign- Trade Zone
designation site at the McAllen-Miller International Airport to facilitate air cargo needs. Under U.S. and Mexican laws and NAFTA provisions,
the FTZ designation offers specific cost-saving opportunities to manufacturers. To enhance the original site, the McAllen FTZ has added 695 acres
in the new 900-acre Class-A Business Park being developed by Hunt Valley Development, a subsidiary of Hunt Oil Company.

Products can be brought into the FTZ duty-free. While in the FTZ, components can be manipulated or stored in a variety of ways. The FTZ
services are extremely important to Just-In-Time (JIT) manufacturing. Services have recently extended to include full logistic support services
including public warehouse services including pick & pack, order processing, inventory control, incoming/outgoing quality inspection and kitting.

The FTZ offers:

Warehousing / Storage - Full-service public warehousing - In-bond storage of goods in fenced, secured buildings with 24-hour security, and
entry/exit regulated by U.S. Customs, with flexible spaces at competitive rates. Leasing ranges from 64 cubic foot bins to 50,000+ square-foot
warehouses and include time schedules to accommodate specific needs; daily, weekly and annual terms with the flexibility to adjust to seasonal
market demands.

Material Handling / Manipulation-Loadand unl oad, verify and | ab el payang for lalsohon gpenehiprhest
basis, re-label, repackage, inventory, manipulate or ready product for distribution using trained, in-bond MFTZ personnel.

Tailor-Made Services - Administration and preparation of in-bond documentation and Customs forms as well as training and supervision of
personnel, traffic control and coordination, computerized inventory/activity reporting, and shipment scheduling.

For more information on the McAllen Foreign-Trade Zone, go to http://www.medc.org.




McAllen MSA Business Development

The MEDC has been particularly successful in the recruitment of companies to locate on the United States side of the border. Due to the location

of McAllen, coupledwi t h t he | ocation of Hunt Valley Development’s Sharyl and
the relocation process and is a site that is virtually unbeatable anywhere in the world. The MEDC has specialists who work with companies to

provide the expertise in locating facilities to this rapidly growing area. Many reasons help to account for this tremendous surge in
relocation/expansion of corporations.

-Labor availability

-Land costs

-Utility credits

-Potential property tax abatements

-Enterprise Zone designation

-Freeport exemption

-Foreign-Trade Zone

-Texas tax saving program

-Employee training incentives

-Incubator program

-Partnership for Business and Industry Training

-Center for Advanced and Applied Technology

Among them are: In addition to the successful recruitment of industrial facilities, the MEDC has successfully placed several major call center
operations in the area. West Tele Services, Convergys, Ticket Master and Western Wireless are some of the more recognizable new arrivals.

Education

McAllen Independent School District

McAllen Independent School District is rooted in excellence and a tradition of success that spans more than a century.

The first McAllen school opened its doors in 1908 to welcome 20 children of all ages from the young community. Today, McAllen ISD is home to
the 2009 Texas Elementary Teacher of the Year, an International Baccalaureate (IB) Program that consistently surpasses global test results,
students and teachers who have earned state, national and even international acclaim plus an illustrious list of alumni that includes a Hollywood
director, a novelist and even an astronaut.



The class of 2008-09 earned a record $14.1 million in scholarship awards and set new records for numbers of students graduating as Texas
Scholars, Tech Prep Scholars and under the Distinguished Achievement Program.

McAllen ISD was named a State Finalist in the 2008 HEB Excellence in Education Award for Best School District and serves as a national model
for its IB Program. In just one year, four employees — one principal and three teachers — have been named state finalists in the HEB Excellence
awards. One, in fact, is up for the Lifetime Achievement Award.

Recognized as a student-centered leader ineducati on and embraced by a supportive communi:t
students and staff have consistently produced an impressive list of academic honors.

With 33 schools and 25,000 students, McAllen ISD has taken home more than 400 Gold Performance awards from the Texas Education Agency in
the past five years. This level of success can only be accomplished in collaboration with parents, citizens, instructors, and the business community.
I n fact the distr i csParmersih&xcellence, is ene oPthe dargest & mot the largesi iwthe state.

Each year, the district i s among t hthe NatiengliMerih Program| tiee aNatienal blispanio Meritat i o n a |l
Program, and the Advanced Placement Program. McAllen ISD has produced 225 AP Scholars in the past five years (2004-08). Among National

Merit Scholar Semifinalists, the district leads the Valley with 12 over that same span. These are students who represent the top 1.1 percent of

students in the nation.

The I B Progr am, known as the “Cadillac” of advanced a@hdhetmi ¢ pr o
among the highest diploma-earning rates in the world. It outdistances the success rate of 79.5 percent globally. All IB exams are graded in Geneva,
Switzerland.

McAllen ISD not only offers the IB Diploma Program but also the Primary Years and Middle Years programs at seven elementary and three
middle schools.

In the Fall of 2008, the district opened an Early College High School. Housed at South Texas College, the Achieve ECHS provides an opportunity

for students to take their high school coursework in a college set
Recognized as a school district that sets the pace for educational change and innovation, McAllen I1SD is an educational system committed to

continuous improvement and responsive to the desires of this diverse community.

McAllen ISD has excellence to its core.
EXTRAORDINARY STAFF ACHIEVEMENT

-2009 State Elementary Teacher of the Year title.
-14 Regional Teacher of the Year titles in last 17 years.



-Principal and teacher nominated for state HEB Excellence in Education awards.

-Two teachers in last three years named Regional Science Teacher of the Year.

-Four schools (Milam, Rayburn, Cathey and Memorial High) honored by Texas Business and Education Coalition.
-MCCTI drop-out prevention program results in graduates.

-8th Grade Transition Program produces 95 percent passing rate.

-Achieve Early College High School opens on STC campus.

-Newcomer Academy draws national interest for duplication.

-Micro-society Program at Sam Houston Elementary draws national interest for duplication.

-Six time winner of State Superior Achievement rating for School District Business Office.

EXTRAORDINARY STUDENT ACHIEVEMENT

99.3 percent success rate for International Baccalaureate (1B) diploma candidates last 6 years —among highest rates in world.
-Two National Merit Semifinalists in 2008-09.

-One National Merit Finalist in 2008-09.

-16 National Merit Scholar Semifinalists in last 6 years.

-Record $14.1 million in scholarships awarded to 2009 graduates — 3rd year in row to surpass $10 million and an all-time record.
-McAllen High graduate receives Lyceum Scholarship —one of five in Texas.

-Gates Millennium Scholar from Rowe High (and six from the district in recent years).

-961 students graduate as Texas Scholars in 2009 —an all-time record.

-A record 1,021 Tech Prep Scholars in 20009.

-1B team wins Valley Masterminds competition for second time and competes nationally.

-State Champion Constitution Team in 2008-09.

-14 State Champions for Constitution Team.

-17 All-State music students in 2008-09.

-125 Duke Talent State Honorees and seven National Honorees in six years (middle school students whose SAT scores are compared to national
high school standards).

-Memor i al Hi gh football selected as this year’'s U.S. Army “Team of
-State Wrestling Champion from McAllen High.

-Garza Elementary raises $5,400 for leukemia and lymphoma — most of any school in Valley.

11 State Migrant Students of the Year since 1994.

Regional Champs — Destination Imagination Team from Garza Elementary qualifies for state in 2009.

FINE ARTS

Nationally and state recognized fine arts program includes specialized performers like show choirs, mariachis, and even an elementary drum choir
and a strings program for 1st graders.

-Nine students in All-State Choir from Rowe, Memorial and McAllen High —most in Valley.



-Two students in All-State Orchestra from McAllen High.

-Mariachi programs at all three high schools.

-Unique drum corps at Alvarez Elementary.

-Strings for Success - unique orchestra introduction program for McAuliffe Elementary 1st graders.
-Show choirs at Rowe and McAllen High.

-Superior Division | band ratings at Pigskin Jubilee for all 3 high schools.

ATHLETICS AND OTHER EXTRACURRICULAR

District title winning sports program includes playoffs in football, basketball, volleyball and the State Wrestling Championship. Two cheerleader
squads are ranked among the top two in the nation. Rowe High School cheerleaders won their third consecutive Regional title, qualifying for State
competition, while Lincoln Middle School cheerleaders won their seventh consecutive Regional title, qualifying for National competition.

Call (956) 618-6000 for more information.

Agape Christian School

Agape Christian School, Mission, Texas, has been making an eternal investment in the lives of Rio Grande Valley children since 1976. The caring,
competent faculty sets high academic standards and uses biblical based curriculum. Pk 2 through sixth grade students are challenged to grow in
God's love and word.

For more information call (956) 585-9773 or agape.love@hotmail.com.

Central Christian School

Central Christian Church founded Central Christian School, (CCS) as a mission project in 1979. The goals of this mission consisted of extending a
Christian environment past the home in order to generate strong Christian character in children and providing children with a strong base for
further learning in later schooling. To achieve these goals, Central Christian School has always put the student first, an ideal that we demonstrate
through our strong curricula, our encompassing extra-curricular activities, and our wonderful staff.

Central Christian School supports a student body of children 3 years old to 5th grade, where we practice the advance A BEKA curriculum in the
preschool (PK3 to K5) program as well as the BJU and ACSI programs in the grade school (1st-5th Grades). We also utilize the TEKS objectives,
mandated by the state of Texas in public schools, to prepare our students should they want to enter the public school system. CCS, a member of
the Association of Christian Schools International (ACSI), has students take the Stanford Achievement Test (SAT) to chart the progress of
learning through the year. In addition, we enable students to expand past the classroom, using learning facilitators such as our library, music, art,
and computer classes, physical education program, weekly chapel service, language classes, and academic meets. At Central Christian School, we


mailto:agape.love@hotmail.com

also value the importance of extra-curricular activities. After school programs such as dance, art, sports, voice, piano and computers, support and
encourage our students to expand past the classroom. Lastly, our teachers, facilitators, and support staff help our school run smoothly. Each staff
member has high-quality training, a Christian background, a love for children, and a goal to provide the student with a Christian home at school as
well as a solid education. Call (956) 682-6424 for more information.

Covenant Christian Academy

Covenant Christian Academy is a Bible based school that helps parents equip their children to become Christian men and women of character who

excel academically, morally and spiritually in eveldgo asdwemheiof | i f e
oldhewi 'l not twurn from it.” CCA serves McAIll en and the surk38tundi ng
grades. Over 25 churches are represented in the student body.

In addition to an exceptional curriculum we offer Spanish, Music, Art, Physical Education and Computer classes. To supplement our academic
courses we offer Flag Football, Volleyball, Basketball, and Soccer. We have an open door policy and encourage families to call CCA at 956-686-
7886 to schedule a tour.

Faith Christian Academy

Faith Christian Academy has been providing children with a quality, Christian education in a safe, secure setting since 1990. Located between
McAllen and Mission in Palmhurst, TX, Faith Christian Academy is easily accessible from all points of the Rio Grande Valley. The school is at
the intersection of Three Mile Line and Shary Rd.

It is the belief of Faith Christian Academy that parents are given the authority and responsibility for the training of children; therefore, FCA seeks
to work with parents to train their children. It is our desire to assist students to reach their full potential.

Faith Christian Academy utilizes a decidedly Christian curriculum together with caring teachers to help meet the academic needs of the students.
The focus of the academic program is on the core courses, but students are also involved in various music, drama, and athletic endeavors. Classes
are offered for students beginning with a Pre-K4 up through 12th grade.

The students’ s o c i mek thraugh dariopsacyivaties and functions & Baigh Claristian, including physical education, drama,
computer classes, foreign language, and athletics. The extracurricular activities are important tools as we seek to accomplish our goal of character
development and academic instruction.

If you would be interested in receiving more information concerning Faith Christian Academy, you are invited to visit our office at 4301 N. Shary
Rd. in Palmhurst. You are also invited to call us at 956.581.7777 or to visit us online at http://www.faithbaptistministries.org/fca.



IDEA Public Schools

During their stint as Teach for America corps members, Tom Torkelson and JoAnn Gama founded the IDEA Academy, the first IDEA Public
School, in Donna, Texas, in 1998. It began as an after-school program to help combat some of the major educational deficiencies they saw in their
students, and it focused on student achievement and college readiness.

With the motto of “No Excuses! ” tahtelacharteotgIDEBAMM 260@ Begigning wittkonlhs4th-8tk e s s, a n «
grades, the original flagship campus in Donna has expanded to become a K-12 campus. Today, IDEA Public Schools operates six campuses across
the Rio Grande Valley in the cities of Donna, Brownsville, McAllen/Edinburg, Mission, San Benito, and San Juan (opening August 2009).

| DEA Public School s’ mi ssion is to ensure that st ud atienssip.lha om under
region with a high school dropout rate that hovers at fifty percent, IDEA's battle cry of "College for all children - No excuses!" rings loud and

clear. Upon entering their senior year, all IDEA students have visited approximately 25 colleges and universities across the country. To date, 100%

of I DEA's high school graduat es ar e-geaetatiorecolldge studentsc ol | ege; 75% of t hec:c

In 2005, IDEA Public Schools launched an ambitious expansion plan, titled "The 2012 Plan," after its goal of launching 22 IDEA schools in 11
communities by the year 2012. When all the schools reach full scale, IDEA will serve 15,000 students and is projected to send 1,000 students to
college every year by 2018.

Among | DEA’ s accol ades are its “tiBneAgencygind008 endthe dH-ESBtEkcallende in Achievéimgnt t he T e
Award for Best Small School District in the state in 2009. IDEA College Preparatory Donna was named top high school in the Rio Grande Valley,

#2 high school in Texas, #6 charter schoolinthenat i on and #19 high school in the nation (“Bes
Report). Recent achievements by IDEA’s top | eadership ontotbel ude t he
TIME 100.

For more information about IDEA Public Schools, visit www.ideapublicschools.org.

Mid-Valley Academy

Mid-Valley Academy-McAllen is an open enrollment state supported charter high school serving students in Grades 9-12th funded through the
Texas Education Agency. The McAllen campus is one of three Mid Valley Academy campuses located in the Lower Rio Grande Valley of South
Texas. Other valley campuses are located in the communities of Mercedes, and San Benito, Texas. The charter holder is Student Alternatives
Program, Inc. (SAPI), a non-profit organization based in San Antonio, Texas. SAPI also has charter high schools through-out the State in the
communities of El Paso, Laredo, and Lubbock, Texas.

Mid-Valley Academy offers educational programs in a community-based, non-traditional setting where the teaching philosophy centers on the
belief that all students have the desire and ability to achieve their full potential as successful, productive and caring members of the local and


http://www.ideapublicschools.org/

global community. Both students and teachers must realize that obstacles are not excuses. The student must acquire skills to be able to cope with

difficulties in an appropriate manner. He/she must learn to be self-disciplined, considerate to others, and be self-motivated. Teachers must find a

bal ance between being strict when enforcing rul es, ymquesituaisher st andi
The school offers a core high school curriculum and elective courses through a student-centered, competency-based program with small student-

teacher ratios which allow for individualized instruction. While emphasis is on teacher-directed instruction, some courses may be taken through

self-passed modules and/or through computer assisted instruction (CAl). Students attend a flexible 4-hour daily schedule in either a morning or

afternoon session which allows them the opportunity to attend dual enrollment classes at the college or university and/or the opportunity to work.

For more information call us at (956) 618-2303, or (956) 618-2323 (fax) and/or visit our website at www.stdsapi.com and follow the links to our

campus. Our address is 200 N. 17th St. McAllen, TX.

Qur Lady of Sorrows Catholic Church

Our Lady of Sorrows School is located in the heart of McAllen and has an established tradition of excellence that spans over 60 years.
Approximately 600 students are enrolled. The school provides a Catholic faith-based, educational preparatory program that includes a Montessori
pre-kindergarten and kindergarten program, a comprehensive elementary program for first through fifth grade, and a quality junior high school
sixth to eight grade program. It also provides a well-rounded athletic program, an after-school program, a summer school program and an
academic support program that includes: online access to school information, faculty homework pages, online homework websites, and one-on-
one and group tutorial support from teachers.

Continuing its tradition of "excellence in education," the school instills in children Catholic values, a strong academic preparation, critical thinking

skills, and inculcates active community service responsibility at the middle school level. The curriculum is designed to insure strong academic
expectations and the development of the whole chil dihdadsafthdStpte e s o c i
of Texas - Texas Essential Knowledge and Skills (TEKS) and is aligned with National Benchmarks and Stanford Achievement Test Objectives.

The faculty is a strong support to students, allowing them to take risks and assume personal responsibility. A variety of enrichment classes and
programs are pr ovi dardng adldwing thers ta gunue acatlemis excalldneenithi their lindividual potential. Consistently,
students perform above grade level and have received numerous awards at local and state level competitions. OLSS graduates are also well known
in the community for their academic achievements at the high school level and beyond.

The school is fully accredited by the Texas Catholic Conference Education Department sanctioned under the state-approved Texas Private School
Accreditation Commission under the auspices of the Texas Education Association. Other memberships include the National Catholic Education
Association, the National Middle School Association and the South Texas Junior High League.

For more information, an application or to take an online virtual tour visit our website at www.olsschool.org or call (956) 686-3651 to schedule
an appointment.


http://www.stdsapi.com/

South Texas Christian Academy

Education at South Texas Christian Academy (STCA) promotes the spiritual, academic, social, emotional, and physical development of its
students. The faculty and staff members of STCA are dedicated individuals who profess a deep commitment to Adventist Education and the
development of each child according to his/her God-given talents. Never before has there been a greater need for Adventist Education. We believe
that we teach more than just academics. In all daily tasks, we strive to provide opportunities which will assist the students to possess solid
Christian values as well as a strong moral and character formation. We will provide an atmosphere which will encourage them to become life-long
learners and to strive to work cooperatively in a multicultural, ever-changing society.

A PreK-4 thru 12th grade school.

Featuring:

1
1
1
1
1

=4 =4 =8 -8 88899 _9_9_°9_-°

Large Library
Accredited
Accelerated Reader
ESL Program
Large Computer Lab
o English in a Flash
o0 Kidspiration
o0 Microsoft Office Suite
Sports
Music/Band
Guidance Counselor
1 teacher per grade level
Bible/Weekly Worship Assembly
Rossetta Stone Classroom (12 languages)
Uniforms
lowa Test of Basic Skills (ITBS) testing
Security Cameras
Star Math, Early Reading, & Reading Testing
United Streaming by Discovery
School Reach for parent contact via phone, cell, email
Cameras for security

For more information call: 956-682-1117 or visit online at; www.stca.ws


http://www.stca.ws/

St. Johnés Episcopal Day School

St. John’ s Episcopal D a ysurr&@icdimgocauthties foraoser 58 yearsvCarntlyMie #ehodl lemnovea200dtudents. The
school also offers an after-school Day Care Program.

The goal of St . John's Episcopal Day School is to off eChristan t hor ou
environment. Students are enrolled from 2 years old through 5th grade in small classes so that the students may receive the individual attention
they need to excel. All of this is done in a religious and patriotic environment.

The core curriculum consists of reading, math, grammar, spelling, science, social studies, handwriting, music, physical education and Spanish. A
computer lab allows the students to enhance their learning experience. For more information call (956) 686-0231or visit www.stjohns-

mcallen.org online. Laying the foundation for a bright future through challenging educational opportunities combined with religious, spiritual and
moral values, St. John's Day School is a “good place to grow.

St. Paul Lutheran Church and School

St. Paul Lutheran Church, School and Childcare have been serving the people of McAllen and South Texas for nearly 100 years. As a community

of faith, we help people to grow spiritually, emotionally, physically, and intellectually by connecting the wonder of children with the wisdom of

God revealed in creation and, more importantly, revealed in Jesus Christ and the Holy Bible. The people of St. Paul gather for worship each week

to hear God’'s Word, receive His Sacraments, and to ¢grwoshippngin God' s
different musical styles at various times, offering Christian Education for all age levels, along with Junior and Senior Youth activities, and
opportunities for service and mission. We are a member congregation and mission partner of The Lutheran Church-Missouri Synod
(www.lcms.org). St. Paul Lutheran Church also owns, operates, and oversees two nonprofit, educational ministries: a school and a childcare.

St. Paul Lutheran Childcare assists growing families to provide a safe and loving place for their toddlers and preschoolers to learn and grow. The
Childcare has a Director, Assistant Director, and 17 teachers that oversee classrooms where children receive individual attention while
participating in group learning, fun activities, chapel, singing, snacks, and naptime. When a child is 4 years old, on or by September 1, the parents
may keep their student at the Childcare or they may apply for enroliment at St. Paul Lutheran School.

St Paul Lutheran School is a nationally accredited memberof t he nation’'s second | argest privat e, €
Principal and 15 Full-time and Part-time Faculty, who are excellent educators and who teach from a Lutheran, Christ-centered perspective, up

through 8th grade. The average student/faculty ratio is 16:1. In addition to computer skills, art, music and daily Bible study, St. Paul Lutheran

School has extracurricular activities, such as sports and yearbook. Students are encouraged to participate in local, state, and national academic and

athletic competitions, as well as weekend Christian worship services. The educational process is a creative and collaborative partnership between

the students, parents, teachers, and church. Therefore parents participate in the development of their student through homework supervision,

special projects, field trips, and fundraising, which is coordinated by the School Board and the Parent/Teacher League.


http://www.stjohns-mcallen.org/
http://www.stjohns-mcallen.org/
http://www.lcms.org/

St Paul Lutheran Church, School, and Childcare runs a year-round Foodservice that sells hot, nutritious meals for students, Faculty, and Staff. Our
campus is located at the corner of Pecan Blvd. and Col. Rowe (2nd Street) at 300 W. Pecan Blvd., McAllen, Texas, 78501. For more information,
call 956-682-2 345 or vi si t vBuw.StpaBlmaallen.osg websi te at

The Discovery School

The Discovery School is the most established Montessori School in the upper Valley. It was founded as a parent cooperative, non-profit

organization in 1974. The Montessori Method is an individualized, educational approach that offers a unique program of instruction to its students.

Teachers travel to special training centers to receive Montessori training in order to become certified Montessori Guides (teachers). The Discovery

School is home to over 200 students ranging in age from 18 months to 12 years old. Its new campus was specially designed to enhance this child-

centered approach to life. Each classroom is equipped with its own microwave, refrigerator, kitchen sink and bathroom. All classrooms also have

their own backyards with garden plots. Additionally, there are over five acres of fenced playground with three large man-made hills, mesquite

trees, and even a wildlife habitat. This outdoor environment is a crucial extension of the Montessori classroom. Curriculum is designed to fit each

child s individual needs while incorporating tr adiish mesionaadphysgca uc at i o1
education as well as topics of special interest. For more information about this unique school, please call (956) 381-1117.

South Texas College

Since opening its doors in 1993, South Texas College (STC) has grown to educate more than 22,000 students with a faculty and staff of more than
1,800 working across three campuses in McAllen, one campus in Weslaco and one campus in Rio Grande City.

The college offers more than 100 degree and certificate program options, including in the fields of liberal arts, social science, science, technology,
business, nursing and allied health. And STC offers a Bachelor of Applied Technology (BAT) degree in Technology Management, as well as a
BAT in Computer and Information Technologies. The college is one of only three Texas community colleges accredited to offer a BAT degree and

the only community college in Texas accredited to offer two bachel
“STC has given me a great opportunity to reach my gjoumdytoveeid ear ni ng
earningama st er’' s degree in electrical engineering,” said Robienrt Sal dar
Technol ogies graduate. “I recommend the program t o sthabayeoeadedini nt er e st
the workforce.”

Of its degree options, eight degrees can be earned completely online. In addition to its all online degree, the college provides a wide variety of
course scheduling options with flexible hours to include evening and weekend classes and Web-based courses. However, the college goes well
beyond these options to meet the higher education needs of the communities it serves.


http://www.stpaulmcallen.org/

For those students who wish to continue t he6larticiatibuagreernentoimplacewih ond an
colleges across the country, as well as with major universities in Mexico.

“There is no doubt that STC is the premier provi derdSKCfresidantgher educ
Shirley A. Reed. “In our short 15 year history we hawmadsgliown tr e me
training to fuel one of the fastest growing economies in the United States. As a result, our students out perform their peers at traditional four-year

colleges and universities, and are going on as alumni to take high-ranking positions with companies and agencies across the Valley, state and

nation.”

STC has instituted a variety of dual enrollment programs, including early college high schools, drop-out recovery programs and other unique
initiatives with high schools throughout Hidalgo and Starr counties. The programs allow eligible students to take college courses while attending
high school. Combined, more than 7,000 students enroll in these programs per fall and spring semesters.

The college has also developed two intensive academic programs for students interested in pursuing degrees in the medical and engineering fields.
The Dual Enrollment Medical Science Academy and the Dual Enroliment Engineering Academy consist of concentrated two-year programs of
study and internship opportunities for qualified students to pursue an Associate of Science degree during their junior and senior years in high
school.

“ We Iheenfatlowing STC closely to understand its mission and vision, and have found that, although it is a large institution, it feels small and

is very community oriented,” said Debi Cr ouch, thatoMidasightersovill startT e X a s 1 ¢
taking classes at STC's Pecan Campus soon and we a r-ofstate anivefsitietd e nt t h e
they hope to attend | ater on in their academic careers.”’

STC’' s P a orBusieess anth IndpstryfTraining offers employers customized training that will upgrade the skills of current employees and
prepares new employees for a variety of industries. t#enfdrlifelong s Cont
learners to upgrade their skills, change careers or seek personal enrichment.

The college is also a lead agency, the fiscal agent and home of the executive offices for the North American Advanced Manufacturing Research
and Education Initiative (NAAMREI). STC serves as the Regional Institute for Advanced Manufacturing linked to all the community and
technical colleges in the region. The college has taken the lead in helping train the workers to fuel a regional manufacturing economy and to
support innovations in rapid response manufacturing.

“A werlali ned and educated workforce is of ut most i mport aence stad dour
Texas Comptroll er Susan Combsi.nnodihaet iNVAA MERtErl a tt ecaime 9§ st a eavced rogps ;n gt hi s



STC is also taking a leading role in the region’dnarftacegcdrme, cpdt tei
Library Art Gallery Program exhibits regional, national and international artwork, exploring new visions and theories of creativity, and introducing
innovative artistic expressions to the region. The program has brought in artwork from artists from South America, Europe, Asia and Africa.

“Sout h T e Rriags grea artlexhibitg teroughout the year to all of its various campuses and | personally think STC is on the right track in
giving so much visibility to the visual arts in the Rio Grande Val

Sowhenyou think of South Texas Coll ege, remember that wininh al | it of"
For more information about South Texas College call 956-872-8311 or visit www.southtexascollege.edu.

The University of Texas-Pan American

The University of Texas-Pan American is located in Edinburg, just seven miles north of McAllen. UT Pan American is the fifth largest campus of
The University of Texas System and the 10th largest public university in Texas.

More than 86 percent of UT P an-AnrentanygivicgdTPA the highést nbindoer of Blispanid studemtssintha r e  Me X i
state and second highest in the nation. Many of the students represent the first generation of their families to go to college, and it is not uncommon
for students, upon graduation, to triple their earning power compared to their parents.

UTPA offers 57 bachelor’s degrees and 5 human#ies, business, sducatienchealhend i n mor e
human services, science and engineering, and social and behavioral sciences. The university also offers three doctorates -- Business

Administration with an emphasis in International Business, Educational Leadership and Rehabilitation Counseling. UT Pan American also offers

two cooperative degree programs, a doctorate in Pharmacy and a Doctorate in Spanish. In addition, The University of Texas Health Science Center

at San Antonio Regional Academic Health Center (UTHSCSA RAHC) Medical Research Division is located on the UTPA campus. This

collaborative relationship provides leading edge laboratory space and equipment for scholars and scientists to conduct research on critical health

problems of the South Texas/Border Region.

Founded in 1927, UT Pan American has seen tremendous growth. Since 1990, the university has added numerous programs supported by new
buildings with state-of-the art facilities and computer laboratories. The university makes innovative use of new technology to prepare students for
careers and life in the 21st century. It is a leader within the UT System in its use of interactive video telecommunications and other information
resources.

A $23 million Engineering Building, which opened in 1996, and a $26 million Science Building, which opened in 1997, provided UTPA one of
the best facilities for undergraduate science and engineering in the United States. The International Trade and Technology Building opened in
1998 and provides high end conferencing and meeting facilities.


http://www.southtexascollege.edu/

The university also offers A 44,000 square-foot, $7 million Student Union, featuring a 500-seat theater, convenience store and food court. The
UTPA campus also features a $17.2 million General Classroom/Computer Center Building and a 156,000 square foot, 26 million dollar Wellness
and Recreation Sports Complex which includes a variety of high-tech weights and cardio equipment, basketball and racquetball courts, an indoor
walking/jogging track, a 34 foot climbing wall which is believed to be the tallest South of San Antonio, aerobics and samba studios, tennis and
sand volleyball courts and an outdoor swimming pool.

Research efforts at UTPA include special centers that focus on international business, education, aging, economic development, coastal studies,
rapid response manufacturing and speech and hearing. Outreach centers assist area businesses, manufacturers and local government districts.

Less than 20 miles from the U.S.-Mexico border, UT Pan American has cooperative agreements with Mexican universities in Tamaulipas state and
Monterrey. It is the only university in the United States to serve as a satellite office of INEGI, the Mexican equivalent of the U.S. Census Bureau.

For more information on The University of Texas-Pan American, call (956) 381-2741, or visit the Web site at http://www.utpa.edu.
Health Care

Doctors Hospital at Renaissance

Doctors Hospital at Renaissance, formerly Day Surgery at Renaissance, was opened in 1997, by a group of physicians committed to
developing a hospital that would provide personalized and high quality health care to their patients. Today, Doctors Hospital at
Renaissance is a 506-bed full service acute care facility that has been serving the healthcare needs of the residents of South Texas and
the surrounding communities. Doctors Hospital at Renaissance has recently opened a major addition, which includes a new Medical
Tower with an expanded Emergency Department, a new Pediatric Intensive Care Unit and Pediatric Oncology services.

Doctors Hospital at Renaissance has a medical staff of over 500 physicians, and provides a broad spectrum of medical and surgical
services which include:

Allergy & Immunology Pathology

Audiology Pain Management
Cardiology Palliative Medicine
Cardiovascular and Thoracic Surgery Pediatric Cardiology

Colon and Rectal Surgery Pediatric Dentistry
Cosmetic and Plastic Surgery Pediatric Gastroenterology
Dermatology Pediatric Infectious Disease
Endocrinology Pediatric Intensivist

Family Medicine Pediatric Neurology



Gastroenterology Pediatric Oncology

General Surgery Pediatric Pulmonology
Genetics Pediatric Surgery
Gynecology Pediatric Urology
Infectious Disease Podiatry

Internal Medicine Psychiatry
Neonatology Psychology
Nephrology Pulmonology
Neurosurgery Radiology
Otolaryngology Radiation Oncology
Oncology/Hematology Rehab Medicine
Ophthalmology Rheumatology

Oral Surgery Urology
Orthopedic Surgery Wound Care

Our rapid and tremendous growth and our successes are a reflection of the continued dedication and support of all our partners and
medical staff members. Doctors Hospital at Renaissance has been able to offer the residents of South Texas quality health care
through the following facilities:

The Rehab Center at Renaissance The Diabetes Center at Renaissance
The Renaissance Behavioral Center The Cancer Center at Renaissance
The Women’s Hospital aheHypebhaia& Bosnd Gae Eenter
The Cancer Center at Renaissance at San Benito  Five Free Standing Imaging Centers
The Bariatric & Weight Loss Center at Renaissance

Our mission at Doctors Hospital at Renaissance is to maintain and operate a state-of-the-art hospital dedicated to the provision of
quality, compassionate and cost-effective patient care while rendering the most advanced professional services to our patients.

For more information please visit our website at: www.dhr-rgv.com



http://www.dhr-rgv.com/

McAllen Medical Center

I n 1919, McAll en Medi cal Center opened its doors totasgerve

hospital for specialized treatment with a Level 11l Trauma Center, making McAllen Medical Center an invaluable healthcare asset in
one of the fastest-growing areas in the nation.

The thriving healthcare facility, with 441 beds, offers a broad range of community-focused services. McAllen Medical Center is
committed to keeping pace with its patients' changing needs by offering advanced healthcare technology and techniques whenever
possible. Today, the medical staff includes more than 400 physicians representing over 50 medical specialties. McAllen Medical
Center is affiliated in a joint program with the University of Texas Health Science Center at San Antonio and serves as the academic
site for the McAllen Family Practice Residency Program.

McAllen Medical Center is one of five South Texas Health System hospitals owned and operated by a subsidiary of Universal Health
Services, Inc. (UHS), a King of Prussia, PA-based company that is one of the largest healthcare management companies in the nation.

301 W. Expressway 83, McAllen, TX 78503 (956) 632-4000
McAllen Heart Hospital

McAllen Heart Hospital opened on January 15, 1996 as a specialty care facility dedicated to the diagnosis and treatment of heart
disease. The 60-bed hospital provides comprehensive inpatient and outpatient cardiac care, and a 24-hour Emergency Center. McAllen
Heart Hospital was designed to provide an excellent and efficient setting for the diagnosis and treatment of cardiovascular disease.
Every physician and every staff member, as well as all the hospital's technological resources are dedicated to delivering high-quality
patient care.

McAllen Heart Hospital is also the only hospital in the Rio Grande Valley with full Cycle Il Chest Pain Center Accreditation with PCI
(Percutaneous Coronary Interventions) from the Society of Chest Pain Centers Accreditation Review Committee. The national
accreditation is awarded to hospitals for their speed and efficiency in treating chest pain and heart attack symptoms. McAllen Heart
Hospital has also been recognized as #1 in Texas for Cardiovascular Surgery in 2008 by Healthgrades.

1900 Sout hMcAlBn, Tex8st78503 €936), 994-2000
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Rio Grande Regional Hospital

In the Valley for nearly 27 years and well known for patient safety and clinical excellence, Rio Grande Regional Hospital an HCA-
affiliated hospital, founded in 1982, is a 320-bed, full service acute-care medical facility serving the Rio Grande Valley. With more
than 500 physicians representing over 35 specialties, Rio Grande Regional Hospital remains focused and committed to providing
quality healthcare as we serve the needs of our patients and community.

We are excited about the tremendous growth and new services being offered through our Pediatric Pavilion. In June 2009, surgeons at
Rio Grande Regional Hospital performed the first pediatric open heart surgery in the Valley. Soon, our tiny patients will no longer
have to leave the Valley and, more importantly, their families to receive advanced pediatric medical care.

Rio Grande Regional Hospital is also proud to provide the community with the only Accredited Diabetes Management Center by the
American Diabetes Association in the area; the only designated Center of Excellence by the American Society for Metabolic and
Bariatric Surgery, south of San Antonio; CLIA and CAP Accredited Laboratory Services; Level 111 NICU with 24/7 in-house

Neonat al coverage; and recipient of the 2009 Maternity Care
Healt hGrades®, the nation’s |l eading source for heal nahcare qu
Hospital within the top 5% of the hospitals nationwide for w

101 E. Ridge Rd., McAllen, TX - (956) 632-6000



